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Our Editorial Mission

InsuranceNewsNet and AdvisorNews inform and inspire insurance and
financial professionals by delivering the industry's most comprehensive
news, original insights and valuable education. From award-winning
editorial and design to results-oriented marketing and strategy, everything
we do is focused on helping advisors run their practice and increase their
bottom line.
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Connect
Grow

Like you, we have been busy during the
lockdown. We have all been pivoting

to a new way of doing business, but

we were not satisfied with just getting
by in difficult times. We have been
adding capabilities and experimenting
with new messages that resonate
today.

I suspect you have also been hard at
work to sharpen your business. As

you know, hunkering down might help
some people survive to the next day,

but it does not get anybody to a better
future. That's why we have been working
on the key pieces to success — creating and
connecting, both of which lead to growth.

Data has been a key piece to our growth strategy,

which we believe will be a big part of yours as well. First

Class Data is a new initiative of ours to get the freshest, most well-rounded data on insurance
agents. After all, the best way to connect meaningfully is to find the audience most eager for your
message.

First Class Data will provide subscribers instant access to the people they most want to find.

But what good is the “who” without the “what” and the “why"? We provide those as well. After 20
years of crafting marketing messages, we know how to create the content that connects with this
audience.

In 1999, I was a third-generation insurance professional who started a new way of doing the
insurance business on the Internet when few others took it seriously. InsuranceNewsNet grew
along with the Internet into the news and marketing operation it is today. We did it by innovating
new ways to help our clients.

Our innovation is not just for the sake of innovation, but to solve problems. One of the main
problems we saw was the limitations of the data that is available to us and our clients. Basically,
these lists were filled with people who were no longer in the business because they retired or died.
That was just the beginning of the problem. These lists and services could not tell anyone very
meaningful information about the people in the database. First Class Data can.

So, with our partnership, you can:

CREATE the content that will CONNECT with the perfect audience to help you GROW your
business.

This is no time for hiding and hoping. These are the days for striving and thriving.

/"‘—I‘J’

Let’s go!

Paul Feldman
President and Publisher
InsuranceNewsNet and
AdvisorNews
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Our Brands The InsuranceNewsNet Difference

InsuranceNewsNet is the best source to effectively reach your ultimate

urance neWS net target audience and your goals. We don't simply place ads; we take

our understanding of how to engage our audience and apply it to your

Your industry. One source.™ message.
What to Expect When Partnering With InsuranceNewsNet
Your Industry. Delivered.

» Access to knowledgeable account directors who will
urancene ‘/ v Snet recommend an effective media plan
MAGAZINE » Award-winning design and direct marketing experts who will
< work with you to create the most powerful message possible

reiars i i IO gl

» Attention and response from the industry’'s most engaged

N ) radactieg <
g’ . audience
h » In-depth campaign strategies that will deliver measurable results

Serving financial growth. . .
Let us show you how we strategically engage our audience to

achieve results and a greater ROI.

)~ First Class Data B

Better Data. Better Results. = T e

QIGNITE

CREATIVE SERVICES

“If you want to grow your company,
increase market share, and really be
noticed in the industry, look no further
than InsuranceNewsNet. More leads,
more content and more business.”

— David Ellis, President, CEO and co-founder of Life &
Annuity Masters
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YOUR COMPLETE MARKETING PARTNER

Use our services to create your campaigns, connect to your target audience and grow your company!
Who will you be talking to? The best producers in the business.

InsuranceNewsNet Magazine Reader Profile

In a survey* conducted by Readex Research of our magazine subscribers, several interesting
facts were discovered:

S
O e
ENGAGED VALUED

Readers spent an Readers typically

=
ACTIONABLE
84% of readers
took action as a
result of reading
InsuranceNewsNet
Magazine

average of 57 minutes share their magazine
reading an issue of copy with at least one
InsuranceNewsNet other person, doubling
Magazine. the publication’s reach.

The typical InsuranceNewsNet Magazine reader

Has 1,000 clients on average, works with 3 IMOs,
FMOs, or BGAs and sells a variety of products.

Further, 62% are agency owners and 10% work as 96% 75% 62%
. . o iy ()
an executive for an IMO, FMO, BGA, Carrier or Life Annuities Financial
Insurance
Industry Vendor.

In fact, InsuranceNewsNet Magazine topped the
list of 8 industry publications when asked which
one is the most useful to them.

63% 60% 55%
Health LTC Disability
Insurance Insurance Insurance

We're the Preferred Source for the Industry’s Elite

. .. . , INN
The typical reader of InsuranceNewsNet Magazine is among the industry’s READER
financial elite, as represented below by average yearly income. $184,000
MDRT
Member
$154,000
NAIFA
Financial Member
Advisor** $92,000
Insurance $88,890
Agent™
$50,940
BEeadex

— f *Data based on third-party survey **Bureau of Labor
IGNITE - 2021 Media Kit - 717.441.9357 ext. 125 EES-EIE- conducted by ReadexResearch and Statistics

When Top Producers Aren’t Reading Our
Magazine, They're Digesting Our Online Content

InsuranceNewsNet Digital Reader Profile

Almost evenly split between Affluent

male and female
L6% 15% .

Make Make
$100k+ 150k+

L6%

Female

54%

Male

Younger than the industry
average

19% ‘ 3L%
A

Ages ges
289-29 30-44

N I

Sos - 50 smvestiveny $ v mivias $Stey -
G W el B i v g 2 1At 44T

B TR S S

31% 16% ‘
Ages A%es ””””
45260 60+
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The Industry’'s Most-Read
Magazine ...

The industry's elite and 45,000 top
producers agree InsuranceNewsNet
Magagzine is their favorite source for
insurance news, competitive insights
and market-leading analysis.

INN's reach grows to more than
155,000 when you factor in
its pass-along rate* and digital

circulation.
» Print Subscribers 45,000
» Pass-Along 45,000+

» Digital Subscribers 65,000

155,000

TOTAL READERS

EDITORIAL AND

DESIGN AWARDS

¢ Paul
and team are A+++

— Bill Levinson, Managing Partner
Levinson & Associates Inc.

*Each issue of InsuranceNewsNet Magazine
is shared with at least one colleague.

021 Media Kit - 717.441.9357

conducted by ReadexResearch

*Data based on third-party survey

Readers Love the Content in Every Issue

InFront: Every issue begins with in-depth coverage of breaking
news that has an impact on readers and their clients.

Publisher’s Interviews With Thought Leaders:

InsuranceNewsNet Publisher Paul Feldman interviews experts in
the fields of leadership development, communications, marketing
and sales, who share their formulas for success with INN readers.

Life: Here is the bread and butter of the INN reader’s practice.
We take a look at what is trending in the industry and provide
specifics on how life products can secure a client’s financial future.

Annuities: INN examines the facts of this rapidly changing facet
of financial services and gives our readers solid information.

Health/Benefits: We look at the evolving health insurance scene
and help our readers remain relevant in the face of uncertainty.

AdvisorNews: From retirement planning to a look at the
markets, INN gives financial planners the tools they need to be
indispensable to clients.

Business: Industry experts provide strategies on how to organize
your practice for optimum results, get more referrals and jump-
start your sales training.

In the Field: Profiles of advisors who are making a difference in
the financial services world.

InBalance: INN looks at the “whole person” and provides readers
with information on wellness and living their best lives.

“InsuranceNewsNet is a valuable
source of news,

about
the current trends influencing the

financial services industry.”
— Robert Kerzner, Former President and CEO, LIMRA, LOMA and LL Global

Expert Insights

Leaders from the nation’s
most prominent financial
services organizations

provide their expertise to
INN readers every month.

MDR'T

Million Dollar Round Table:
The world’s most successful
life insurance and financial
services professionals share
their secrets of success with
INN readers.

LIMRA

LIMRA: The world's largest
association of life insurance
and financial services
companies shares the results
of its research and how they
apply to INN readers.

€ 0 LL E:G E
OF FINANCIAL SERVICES

e ;

@ AMERICAN
The American College of
Financial Services: The
institution committed

to educating financial
professionals never fails to
offer a viewpoint about the
industry that launches a
dialogue among readers.

National Association of
Insurance and Financial
Advisors: Insurance
professionals from one

of the nation’s oldest and
largest associations provide

valuable

tips on sales A

and practice N AIFA
management. SN
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away motivated and learn something
that can better my practice.”

— James Tarani, LUTCF, Baystate Financial
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Print High-Impact Units

Exponentially increase the visibility of your message with one

of our high-impact print opportunities. These unforgettable
options not only give you control of where and how producers will
experience your message, but also make you stand out from your
competition.

Malke a Creative IMPACT in Print!

» False Cover:* One of our most popular
high-impact offerings. Be on the cover of our
magazine and be featured in a 1- or 2-page
advertorial.

Dews

Fals
Coveer

» Custom Inserts: Distribute promotional
materials by tipping them onto your ad

or inserting them into the magazine. It's a
simple yet high-impact approach to getting a
prospect’s attention.

» Gatefold: Increase your ad
size — and how well your ad is
recalled by subscribers — by
placing your marketing message
across multiple pages.

» Guaranteed Positioning: We
can place your ad in the magazine
section that makes the most sense
for your marketing message.
Limited availability.

» Sponsored Article
Spread: A long-form
advertisement that

looks like an editorial
article in the magazine. It
contains components of an
advertisement, but they are
typically well-hidden.

Gatefold

» Center Spread:* Allows your ad to be placed in a natural
opening point in the center of the publication.

*Only one available per issue.

Print Advertising
Opportunities

Standard Ad Sizes
» Spread

» Full page

» 2/3-page

» 1/2-page

» 1/3-page

» 1/2-page spread

Premium Ad Placements
(limited to 1 each, per issue)

» Inside front cover

» Pages 2-3 and
center spreads

» Opposite inside
front cover

» Inside back cover

» Back cover

Section Positioning

» InFront Breaking News
& Insights

» Cover Feature

» Publisher’s Interview
With Thought Leader

» Life, Annuities, Health/
Benefits, AdvisorNews,
Business or Lifestyle

» Association Insights
(MDRT, The American
College, LIMRA and
NAIFA)

Content Marketing
Opportunities

» Brand Insights

» Sponsored content

» Thought Leadership
Series sponsored articles

» CEO spotlight

T17.441.9357 ext. 125 - IGNITE - 2021 Media Kit



Thought Leadership Series Sponsored Articles
Tell your story, attract more producers and position
your company as a leader in the industry. This is
an exclusive opportunity to grow your brand,
promote your services and receive unmatched

exposure in a sponsored article section.

January — Philanthropy

We search the industry to find socially

esponsible organizations and individuals in the

insurance/financial space and showcase the ways
they give back

June — Annuities

Annuities are in the spotlight, from requlatory
=g changes to new innovations. Stand out as a
—— _H : thought leader and gain instant credibility with
iy a sponsored feature in the Annuity Awareness
Issue of InsuranceNewsNet Magazine.

September — Life Insurance

Life Insurance Awareness Month is a time to
take a closer look at an increasingly complex
product that not only eases inevitable
hardships, but also is an increasingly popular
income generator.

October — Health & Benefits
Establish your leadership in the issue dedicated
to industry innovators and how their unique
contributions are shaping the future of the
health and benefits space.
W November — Technology
Showcase your leadership in the
issue covering the latest research,
trends, products and projections of
technology in the insurance and
financial space.

—

-

; / December — Movers & Shakers

We survey the industry to find 1 IMO, carrier, individual,
technology/platform, broker/dealer, and product that are disrupting
the status quo and shaping the future of the insurance industry.

Ultimate Package Premier Package Spotlight Package
2-page sponsored article spread, 2-page sponsored article  1-page sponsored article,
award-winning copywriting and spread, award-winning award-winning copywriting

design, digital article page on copywriting and design, a  and design, a PDF for
InsuranceNewsNet.com, featured PDF for promotion, anda  promotion, and a banner
sponsored story on weekly newsletter, banner.

co-branded INSIGHT eblast to 225K

subscribers and a PDF for promotion

IGNITE - 2021 Media Kit - 717.441.9357 ext. 125

Insider Guides

These continuing favorites are sure to be read cover to cover, and they offer special advertising
opportunities. Powerfully position your company with InsuranceNewsNet’s most popular agent
resource-Insider Strategy Guides! Our 12-page reference booklets help agents and advisors
understand key information along with the latest product trends. These exclusive sponsorships
offer unique leadership and turnkey content marketing.

Each exclusive sponsor will receive:

» One full-page ad directly behind booklet insert

» 3 pages within the booklet (including back cover) of exclusive advertising space
» 45,000 print distribution + 225,000 digital distribution

» Digital banner ad on InsuranceNewsNet Magazine eNewsletter (51,200 value)

» Our award-winning ad strateqy, copywriting and design included ($1,800 value)

» 25 complimentary reprints; additional reprints are available at a discounted rate
— ask your account director for details

Topic Month Description Deadline

Indexed Universal Life (I[UL) March Indexed universal life insurance sales are growing and so are the available 01/05/21
products. Understanding the products and getting clients past the noise is the
theme of this guide.

Annuities June With the retirement market growing and changing daily, this guide educates 04/06/21
advisors on the future of this important retirement vehicle.

Life Insurance September  During National Life Insurance Awareness Month, this guide will assist in 07/06/21
matching client needs and the latest offerings.

Premium Finance February These guides will help agents and advisors understand key information along with  12/08/20
the latest product trends in the premium finance space.

May 03/09/21

August 06/08/21

November 09/07/21

Il



Editorial Calendar

To contribute editorial content, contact editor@insurancenewsnet.com or call
T717.441.9357 ext. 124.

Issue

January

February

March

April

May

June

July

August

September

October

November

December

Topic

Giving Forward — Notable good works setting up a
better future in the business and community.

Best Interest — The insurance and financial
industries are still struggling to define best interest for
nonfiduciaries. Why do some people feel that those are
two dangerous words?

Post-Pandemic Practice — What have practices
retained from adjusting to the lockdown? What kind of
shape is the distribution market in?

How'’s Diversity Going? — How has the industry
followed up the promises of greater diversity?

Famous Estate Planning Failures — One of our

most popular issues of the year. Who doesn't love a
celebrity disaster story? Clients sure seem to enjoy
them — and learn.

Annuity Awareness Month — What are the trends
in annuities and selling?

Hall of Fame, Fall of Shame — The lessons from
sports star successes and failures.

The Inspiration Issue — - What inspires our readers
to persevere in the business and serve their clients at a
high level.

Life Insurance Awareness Month — Taking a deep
dive into an aspect of life insurance sales.

Medicare — Sure to be a hot topic this open enroll-
ment season.

Tech Guide — What's the hot technology for
insurance agents?

A Look Back at Insurance — We recap what
happened on the product and/or regulatory front
during the past year.

IGNITE - 2021 Media Kit - 717.441.9357 ext. 125

Ad
Close

11/10/20

12/3/20

01/12/21

02/09/21

03/16/21

04/13/21

05/11/21

06/15/21

07/13/21

08/17/21

09/14/21

10/12/21

Materials
Due

11/17/20

12/10/20

01/19/21

02/16/21

03/23/21

04/20/21

05/18/21

06/22/21

07/20/21

08/24/21

09/21/21

10/19/21

Special
Features

Thought Leadership Series advertorial
section

Insider Guide

Insider Guide

Thought Leadership Series advertorial
section

Premium gatefold spread

Insider Guide

Thought Leadership Series advertorial
section

Premium gatefold spread

Insider Guide

Thought Leadership Series advertorial
section

Insider Guide

Thought Leadership Series advertorial
section

Thought Leadership Series advertorial
section

Insider Guide

Thought Leadership Series advertorial
section

Each issue of the magazine starts hitting doorsteps

around the 26th of the month prior. Topics subject to change.

Website Opportunities

With thousands of news sources and
hundreds of original articles added monthly,
InsuranceNewsNet is on the forefront of

Let us show you how to leverage the industry’s
most visited websites and gain market share
with our engaged audience!

communicating breaking news and original » Top Leaderboard
industry insights. » Top Medium Rectangle
» Hundreds of thousands of visitors » Body Leaderboard

every month » Body Medium Rectangle

» Tens of thousands of articles posted

monthly » Feature Medium Rectangle

» Top/Body Half Pages
» Text Ad
» Article/Press Release

» Hundreds of exclusive articles
per year

InsuranceNewsNet.com

@sumuuc ne
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Life
AUdlence 83% 96%

of magazine readers
sell life insurance

identify themselves
as independent

Touch Points Available Monthly

Reach Our Life Audience
» Life section on InsuranceNewsNet.com
» Life Insurance Issue: September
» Life section in InsuranceNewsNet Magazine

» Life Insider Guide: September

» Life Thought Leadership Series: September s
» INNDaily/INNWeekly eNewsletters : : e v
» Dedicated eBlast* s . Traces

@suran
et e NCWs net

| WHO,
| WHEN,
| WHY

! A Guide To Life Insurance Buyers

Proudly
sponsored by

4o LIOHN SRy

Top Products

Unol 2%
Recommended Life Ebtase

IGNITE - 2021 Media Kit - 717.441.9357 ext. 125 *Combined Life & Annuity list of 225K sends

Annuity
Audience o 1,000+

Average number of
clients serviced by
independent
agent

have taken action in
the past year as a
result of reading the
magazine

Touch Points Available Monthly

Reach Our Annuity Audience
» Annuity section on InsuranceNewsNet.com
» Annuity Issue: June
» Annuity section in InsuranceNewsNet Magazine

» AnnuityNews Weekly eNewsletter et B

» Annuity Thought Leadership Series: June " . LHL}E“:”LI'
» INNDaily/INNWeekly eNewsletters '

» Dedicated eBlast*

Penshon Buyaut Offes: Should Your
‘ Clients Take An Aanuity Or Lump Sum?
aEmnnE

Top Products 6%
Recommended

55%
Variable
Annuities

62%
Indexed
Annuities

38%
Immediate

Annuities Annuities

*Combined Life & Annuity list of 225K sends T17.441.9357 ext. 125 - IGNITE - 2021 Media Kit



Health/
Benefits 5%

Audience

Over 404,500
Touch Points Available Monthly

have annual premium
volume exceeding
$1 million

&

Nearly 40%

are executive &
financial management
decision-makers

Reach Our Health/Benefits
Avudience

» Health section on InsuranceNewsNet.com
» HealthWeek eNewsletter

» Health section in InsuranceNewsNet
Magazine

» Health Feature: October
» Dedicated eBlast to the Health email list

Blany Dot Duirg Sex
Wiils Om Busissea Tep
Flulen Worsplace Aocitend

Top Products Recommended

58%
Disability
Benefits

60%
Dental
Benefits

91% 61%
Life Ins./ Individual
Benefits Health

514%
Vision
Benefits

IGNITE - 2021 Media Kit - 717.441.9357 ext. 125

52%
Long-Term
are

Property/
Casualty

Audience

Over 120,000
Touch Points Available Monthly

have annual premium
volume exceeding
$1 million

identify themselves
as independent

Reach Our P/C Audience
» P/C section on InsuranceNewsNet.com
» P/C eNewsletter
» Dedicated eBlast to the P/C email list

Insmrance Company Settles Lawngits
After Florida Girl Attacked By Pia
Bl

Now Tool Helps People Find
Local Insurance Agants
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Be sure to ke us on Facebook
for the [atest news and updates!
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Top Products Recommended

2%
Commercial
Liability

70%
Commercial
Property

66%
Workers'
Comp

0% 0
Liability prf,;'e/;tg

T17.441.9357 ext. 125 -

62%

Auto Renters

IGNITE - 2021 Media Kit




AdvViISOrNEWS

Reach and Engage the Most Influential Advisors in the Wealth Management Space

Custom Email

Our subscriber list contains the most current data on over 120,000 financial advisors. We staff an
entire team of direct marketing specialists who will work closely with you to define an effective
strategy and provide you with everything to execute a successful campaign.

Daily and Weekly eNewsletter

AdvisorNews is distributed 5 times per week and reaches a total of 120,000+ financial advisors. It
presents a roundup of the most popular and breaking stories posted on AdvisorNews.com that week.

eNewsletter Sponsorship Opportunities

Get in front of our most engaged and qualified financial advisors with your message and place

your logo at the top of our eNewsletter.
» Leaderboard (550 x 90)
» Medium Rectangle (180 x 150 + text)
» Logo Placement (with eNewsletter sponsorship)

AdviSornNews

TOAL RO e D L WAL et

Succession Planning = "™ 7 Discoverwhy
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American Equity Rejects MassMutual Takeover
Bid For New Suitor

Financial
Audience

Over 120,000
Touch Points Available Monthly

Sponsored Content: Advisor Insights

This is an exclusive opportunity to distribute directly to the
AdvisorNews readership your most relevant and useful content
for financial advisors.

Sponsored content can appear in a
variety of places:

AdvisorNews.com is the premier web publisher of news

and commentary that impact the wealth management
community. With thousands of articles added daily, it's the
only source advisors need for the news that matters to them.

Placement opportunities include:

» On the homepage, beside editorial

» Placement in daily and weekly AdvisorNews eNewsletters

MetLife INSIGHTS  advisonans

Pt your cliemts” money 1o work

o B b !y plamiy prousty sed ey U s

T gy MITLATL T R B P kg e b

CLICK HERE to read tha full aniche now

» On a dedicated article page with your company’s banner ads

» Content is indexed and searchable on AdvisorNews.com and archived for one year

Advisornews

ooty WK ] oy s .
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Website placement
opportunities include:

» Top Leaderboard

» Top Medium Rectangle

» Body Leaderboard

» Body Medium Rectangle

» Feature Medium Rectangle
» Top/Body Half Pages

» Text Ad

» Article/Press Release

T17.441.9357 ext. 125 - IGNITE - 2021 Media Kit




Strategies That Will Ensure a
Tremendous Impact

The strategies below will help you generate leads, create awareness for your company and get
your messages in front of the most qualified advisor audience in the industry.

Ultimate Thought Leadership
» False cover
» Innovators episode

» Native content piece _ '
» CEO Spotlight EPr i
» Digital promotional package NT §

High-Impact =

» Gatefold spread

» False cover

» Insert booklet

» 1- or 2-page spread in one of
our special sections (Tech, Life,
Annuity, Health, Movers &
Shakers, Philanthropy)

Digital Lead Generation Package
» 1 full round of eBlasts
» 1 text ad on InsuranceNewsNet.com
» 5 retargeting display ads
» 50,000 retargeting impressions

owerful
Product Alerts Marketing Program
» Exclusive round of eBlasts il e
» Dedicated product page iy el
» Placement on our homepage - _ }
» eNewsletter product spotlight / o g
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Bernie Kosar
Age:ss

Arantxa Sanchez Vicario
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Licensed Content/Reprints

Reprints provide a rare opportunity to communicate with and impress your target audience
without advertising. Reprints boost your visibility and credibility while positioning you as a
thought leader in the industry.

Leverage our award-winning journalism. From magazine articles to website content, digital
reprints and more, INN offers premium content that’s all ready to engage your producers.

Put the power of the InsuranceNewsNet brand to work for you by taking advantage of one or
more of the many content licensing products we offer!

It'saseasyas 1, 2, 3!

CHOOSE CHOOSE

TO
CUSTOMIZE

Add your logo
and ad to any
reprint.

YOUR
USE

Tell us print/
electronic and
desired length.

Your Industry. Delivered.

SUrance QCWS net

GAZINE e l...-.. .

o NAIFA Must Become Nimble,

CEO Says Focus on the ‘Life’ in Ins!

For Next-Generation Cli¢

Planning Starts With Emotions,
Then Moves To Financing

Online Article
Reprints/PDFs

o :
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° INN eNewsletter Suite INN Daily Newsletter
v u H - [
I Eba cigh Our eNewsletters are the source more financial and insurance i Sl
m professionals rely on for breaking news and insights that directly s
C p t l impact them. @"Da‘ly @vurancencwsnet
reative TR . - Il
Unlt S Rates For Women Content That Engages Asrdussas e g0y .&

Subscribers love our original, award-winning journalism designed
to help annuity, life and health producers sell more. Let us show you
how to use these powerful platforms to promote your organization to

Nervous Advisors Wailt Out
Broker Prolocol Stancolf WRITE

» Website sponsorships

The Protcod tor Brotss Recr. g

» Sponsored content an engaged audience. LI LiF~ insumAncE
.o . nOw & W plags ol 8¢ ndedaad
» Rising star banners: mf:.g patol e » Unparalleled life, annuity, health and P/C news ey ierieyesly e viery—vee N e——
. Bj HATFA's Advi . . . e e el g T
Billboard (970x250) leeroiai sy » Responsive design for easy access on any device P e

- Super Leaderboard
(970x90) -
- Half Page (300x600)

» Channel-specific
sponsor opportunities:

» Original expert contributions and blog posts =T

e

The ALIRT Way: Carrler oversight that puts you In
the driver's seat

» Regulatory updates
» Mergers & acquisitions updates
» Insurance technology

- AnnuityNews
- AdvisorNews
- Life

abvison eNewsletter Frequency Reach  Audience Opportunities
- Health NAIFA P —— noes
- P/C top and body ‘ .
- Washington Wire @ﬂDaﬂf 5 daily plus 1 leaderboard, top \ Goweerty 0.

weekly eNewsletters  and body medium

Top Leaderboard

BXper 30,000 o ;
week containing a variety  rectangle, text

O weekly

of insurance news. ads, takeover/logo

sponsorship

Billboard Banners

Where annuity
agents turn for

leaderboard and
medium rectangle

Ton Yoars Liter: Aswinors Faver Safety i

,&, nnul t‘ll.l' N ews weekly 20,000  the latest news banners, text ads, QT ——
and insights in the takeover/logo
industry. sponsorship
Build a solid product offering @
for your clients today d Helps P/C agents
i al Ot . leaderboard and
stay current with . o=
the latest news medium rectangle -
P/c WEEk weekly 60,000 . banners, text ads,
and analysis in the
Y takeover/logo Pacte Lin Ly oo
FCfEStEFS. property/casualty hi Produciviy Witk Advacr
Financial space. sponsorship
Keeps health
uﬂd: a solid product advisors informed leaderboard and
gﬁ;ﬁ?;% fOil'!'!: AL of important events ~ medium rectangle
:ﬂ H e a.l\' t h WEEK weekly 70,000  impacting the banners, text ads,
industry and how takeover/logo
events affect their sponsorship
Click foi business.
free report>
Exclusively reports
. leaderboard and - o P
the happenings on i tanal - -
. . medium rectangle — - -
. ; Capitol Hill that 3 ——— -
Wﬁshmgmn%lder weekly 25,000 a_pl ° 1_ & banners, text ads,
guide the industry
. takeover/logo Body Leaderboard
from an advisor’s .
sponsorship
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Section Sponsorship (leaderboard, medium rectangle and logo)

perspective.

AdVISOrNEWS. See how you can reach our financial

audience, on page 19
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Digital Email Blasts

Email marketing is such a vital part of marketing strategy that 63% of B2B marketers say email is the
most effective channel for generating revenue. Optimize this effectiveness by tapping into the most
engaged and responsive email database in the industry.

Our full team of direct response experts is at your disposal to help you speak to your target producer with
messaging and design that drive action.

It all starts with INN's quality, responsive and targeted list of producers. We've spent years developing our
pool of top producers through InsuranceNewsNet.com, and we work hard at keeping them engaged and
responsive.

Overview of e-marketing services
» Quality, targeted prospect database
» Second-to-none deliverability
» Award-winning campaign development
» Tested and proven strategy
» Real-time results

Health/Benefits

T0K

P
%:ff;ft%/ Subscribers*

Ask us about our proven 6 OI{

approach, and let us help '

you generate exceptional Subscribers*

results!
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e L T RN S

i, et s i e R, ki

7 e v metda®
Mas rov ere Frael

Unlock the
Powr .,f L

rwover i-fipare Commission Cases
That Aireacsy Exist in Your Praciice

— B B s T g i i ik

- *Subscri ' Advisornews.
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Digital Email Journeys

Email journeys take standard eblasts to the next level, by allowing you to customize how you follow up
your message.

Journeys, also known as drip marketing, keep your prospects interested in and engaged with your brand.
An email journey allows you to automatically send relevant messages to potential leads, depending on
how they respond to your offer.

With email journeys, we'll show you how prospects are engaging with your messaging and use those
insights to follow up with custom emails that drive results.

Our Turnkey Marketing Solutions Make It Easy for You! We'll help you with:
» Strategy
» Copywriting
» Design
» Landing page hosting
» HTML email coding

With multiple options available, you're sure to stand out and remain top
of mind with your audience.

Email Journey Variables:

Non Opens

Opens/
No Click
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Webinar Packages Programmatic Marketing

InsuranceNewsNet offers programmatic marketing to help you capture the attention of your target

Webinar Promotion Package audience on the websites they visit AND the personal devices they use the most.

Webinars are one of the most authoritative and

interactive marketing opportunities for advertisers. Programmatic Marketing Capabilities

Let INN help you get your message in front of the most

qualified advisor audience in the industry! INN will set up, Device ID Address Match:

host and promote your content with our Webinar Promotion Market directly to the device IDs of our subscribers to ensure your message appears on the devices they
Package. All you need is a valuable slideshow and a presenter. use the most. Only advertisers working directly with our INN and AdvisorNews subscribers are able to

reach this audience in this fashion.

IP Targeting Address Match:
Gives you the ability to target the industry'’s top advisors based on their computer location or access to their
mobile devices. This is perfect for event marketing and products that are only available in specific locations.

Webinar Promotion Retargeting:
: ggsﬁﬁﬂtﬁgi};ﬁa&&lg;ﬁ almﬁ(zlocolof;ende%) : .EIi. :;(1 zlé ?r:(}rlzlllsltllil):\/svsle tter Get your message in front of advisors who visit our websites and campaign landing pages or even your own
. d ond 1 foll website. Our partnership with the Trade Desk gives us access to 98% of the programmatic marketplace.

» Project management and presentation dry run ” 3-ema} OROW-UP Sequente This capability is included with all programmatic strategies
» Plus! Receive a Webinar Best Practice Guide to ensure including post-show email with '

Jours 18 & success: N .l\}rilrl;;g Ws:,;il;ar fi)ercggili?i%nal Get the attention of more advisors, generate more leads and reinforce your brand with one of our powerful

P 9 programmatic marketing options.
exposure

Call for additional details.

Call for additional details about our webinar packages.
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Amplify the Reach of Your Campaign
With Social Media

Increase your visibility by having your message seen on social media by
the top advisors.

In today's fast-paced world, capturing the attention of your audience on
the platforms they visit the most is more essential than ever. That's why
InsuranceNewsNet is now offering a way to get your message on advisors
Facebook timelines and LinkedIn feeds.

Our full team of direct response copywriters will tweak the message from
your current campaign to get the top advisors attention on the social media
sites they visit the most.

LinkedIn

» LinkedIn Sponsored
Content, InMail and
Text Ads allow us to
distribute the custom
content to your
prospective clients
and position you as a

Facebook

» Facebook is
one of the most
targeted forms
of advertising
and allows you
to reach our
targeted lists of

thought leader advisors

» Track the metrics » Generate
that mean most to your business: Cost per lead, hundreds of thousands of impressions
lead conversion rate, and the types of professionals to create additional awareness for your
you're converting to leads — including company campaign and drive more leads

name, job title, seniority, geo and more

LinkedIn drives 80% of social Americans spend 58 minutes per
media B2B leads day on Facebook and click on 8
ads per month

"~ First Class Data

Better Data. Better Results.

First Class Data Powered by InsuranceNewsNet

Access granular, up-to-date data on 2 million agents and advisors across the country!
Maximize your sales and recruiting efforts by utilizing what our clients are calling the “best value in the
industry!”

We are relentless in our pursuit for better data - all of which is appended daily against 100’s of sources to
ensure fresh, accurate information.

Data points include: names, phone numbers, physical and email (validated) addresses, age, carrier
appointments, license details and much, much more!

Did You Know?

66%

the increase in revenue
300/ o organizations could
0 6 6 /o see as a result of
of the data in your strong data quality

database decays of sales rep's day is spent ctandards
each year on non-selling activities,

-Gartner such as data entry and
prospect research
-Informatica

-Sirius Decisions

We Give You Everything You Need to Effectively Market, Sell and Get
Your Message in Front of Exactly Who You Want! We Can Supply for You:

» Email Marketing » Promotional Email » Programmatic » Social Media
Distribution Marketing Packages Packages
» Email Journeys » Drip Sequences » Direct Mail

T17.441.9357 ext. 125 - IGNITE - 2021 Media Kit




Native Article Solutions Digital Starter Package

Tell your story, attract more advisors and position your company as a leader in the insurance space with Article

one of our powerful native article solutions. » Your choice of article length
. C . . . . Your choice of article style: Q&A or third-party article

Native advertising is a type of paid media in which the ad follows the form and function of the user » rour ' i ’ 1' yle: Q Hré-party art

experience where it is placed. In other words, effective native ads don't look or feel like ads at all. » Strategy session with our content team

) ) ) ) » Professional content and design included
The result is a more natural — and more committed — buy-in from the readership.

S 12 .ol print thouaht leadershi . Promotion
ee page 12 for special print thought leadership series. .. . . -
page 12 for sp P 9 P » Digital article placement on InsuranceNewsNet.com with banner exclusivity

» One-month logo sponsorship and article listing in section of your choice: Life, Annuity,
Financial, Health/Employee Benefits, Property & Casualty

. . . » Promotional emails to drive traffic to your article
5 Powerful Benefits of Native Articles ?

» Digital reprint of article

1. Warrant a higher level of credibility and establish thought leadership Make sure to ask about our other powerful native article packages.
2. Showcase a key person from your company

3. Capture attention in a different way than a traditional advertisement

L. Get readers to spend more time with your message than they would with a regular ad

. . . . "(ﬂl"'-mﬁlmllﬂ"
5. Have a collateral piece for internal sharing, recruitment, trade shows and more Alllanz @ [ W— P, N [ e e
The Financial Engine That Can Help Drive . % m
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Use us to save your company time, grow
your brand and attract more clients.

; anHTIUE SERUICES What can we create for you?

» Custom articles » Reports » Brochures

85% of marketers attribute their + Emails » White papers * Thought eadershi
increased success to high-quality » Website contert » Videos

content creation.
— Content Marketing Institute . and ]’ust about any Other type Of

»»»»»»»»»»»»»»»»»» promotion. We have you covered!

Think of us as an on-demand extension of your marketing department. Our award-winning team will
dive in and help you accomplish any project to rapidly accelerate your growth.

NS/
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215 Leads
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CAPITAL GAING SOLUTIONS, INC

@rﬂ.@ﬂ :

The Most Powerful |
[ Markgting PEogram

s ot e
e vy

i

he MOST PER P
INCARANCE SALES
g Rmﬁé;(\{

ST |
uced To The
Ever ot orid

311 Leads

Generated over campaign

IGNITE - 2021 Media Kit - 717.441.9357 ext. 125

@ ENGINEERED 3§ BROOKSTONE

CAPITAL MANAGEMENT®

0 g
o Y Aed
13 BR PV o g

t! il WO g ;:q"h'“"

GUIDE

660 Financial
Advisors

Requested More Information
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FEATURED OFFERS

Join Ritter's FMO - gain instant
access to our CRM and more
Discover how Ritter Insurance
Marketing tech gives agents
unparalleled insight into clients,
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389 Leads

Generated in 6 Months
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C Ont a Ct InsuranceNewsNet
GENERAL
CORRESPONDENCE
info@insurancenewsnet.com
www.InsuranceNewsNet.com
717.441.9357

ADVERTISING
INFORMATION
sales@insurancenewsnet.com
www.IgniteMediaKit.com
717.4041.9357 ext. 125

AD SUBMISSION
ads@insurancenewsnet.com
www.IgniteMediaKit.com
717.441.9357 ext. 130

EDITORIAL IDEAS/
SUBMISSIONS
editor@insurancenewsnet.com
717.441.9357 ext. 124

AdvisorNews

GENERAL
CORRESPONDENCE
info@advisornews.com
www.AdvisorNews.com
717.441.9357

ADVERTISING
INFORMATION
sales@advisornews.com
www.IgniteMediaKit.com
717.441.9357 ext. 125

AD SUBMISSION
ads@advisornews.com
www.IgniteMediaKit.com
717.441.9357 ext. 130

EDITORIAL IDEAS/
SUBMISSIONS
editor@advisornews.com
717.441.9357 ext. 124
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